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C—E translation of publicity material

Publicity Translation

Translation for China's Global Communication

Foreign Publicity Translation
Wai Xuan Fan Yi

Translation of Foreign Publicity Materials

Waixuan Fanyi
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Foreign Publicity Translation
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11 translation for global communication

12 | publicity translation

13 publicity —oriented C / E translation

14 | international publicity C—E translation

15 | foreign publicity translation

16 translation for international communication

M2 1 By CSSCT PR IR AT LA, “HhE 81" 09 S8 3 A7 72 LU T JLA A &0 - DUE BF & 108 B (Wai
Xuan Fan Yi) ;8 % H B4& M BB (Publicity Materials) ; 4 % B 1FI1EZ A B (Publicity—oriented) ; A & & &
BRME L E BB (Global Communication/International Communication) ; & B 12 B 13 #0018 113 19 (Publici-
ty Translation/ Culture Translation) ; i A 3R #E 2 5 32 W (C—E Translation)
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C—E Translation for Chinas Global Communication

C—E Translation Strategies of Publicity Materials

international publicity translation
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Translation for Global Communication

C—E Translation of Publicity Materials

O NS | W=

Translation of City Publicity

Ne}

C—E International Publicity Translation

10 | Publicity Translation

11 International Publicity Translation
12 | C—E Translation of Publicity Materials

13 Translation for International Communication
14 | C—E Publicity Translation
15 C—E Translation for Publicity

16 | Translation of International Publicity
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C—E Translation for Global Communication

C—E Translation for China's Global Communication

Translation for China's International Communication

translation of city promotion materials

Translation in International Publicity

Translation for China's Global Communication

NS D WD —

C—E International Publicity Translation

RKIRFEIIEBREKEERESW I B 72 L0IE LR MR I TUEL, /- SiE S0
UPEMETEERALTER ., N T REIR G B th AN E IR R R LUE B AR A TR B A
52 A o 8 v X A1 A 4 R R B2 O

T AR ) PR e e bR B A BB A B 1E 1 global, —oriented, foreign, #1 international, ¢4
HEE B 2 I AR TR LY (56 7 KR X global BB . “adj. 1. affecting or covering the whole world; £ ER 1
H 2. considering all the parts of something. &, 2 ME 1”7, X} oriented 1E adj. B9 f# B J2& : “giving a lot of
time, effort, or attention to one particular thing, DLee+--+ o RS2 ST MBER”, X foreign 1E adj. B B
£ :“1. in or from a country that is not your own; #MEH 2. dealing with other countries. ¥ 7MY, 422 HT 7,
Xf international AR B . “adj. connected with or involving more than one country. EBRAY, t FIERG”.

T2 AR I FIFNAR S S0k 8 A B B “ B 7 B91E 7R A publicity Al communication, B S B 18] 44 )
X} publicity YRR . “n. 1. the information that sb. or sth. gets from the media, such as newspapers., tel-
evision etc. 2. the business of making sure that people know about a newproduct, film etc. or what a parti-
cular famous person is doing. AMMIFER, BEff, B4, J7H”. X communication B EREIE :“n. 1. the
process that people exchange information or express their thoughts and feelings; 2. the way people express
themselves so that other people will understand, 223 . f& 3k . WE”, WIS 48T & B, communication 58
TR AR B A5 B R TE RS B T publicity BY G SR A BIESE M, k@ 2Udz i B4R 21“ M pub-
licity 2 Fem— B9 2h B 44 R B35, A global/international communication 2 7~ B 6% B SC1 Bl R %
%/[ o”[b‘]

“IMEREE A, BN # (domestic communication) J& 8 — 4~ H F AL & N WL, B PR £ #% (in-
ternational communication) J&¥8 A [F] B 2 Z [8] ML #E . 11 2 BR A% # (global communication) /2 ¥ B N 1% £k
SEFEREAE R AR DA R B G 8 T L I B BR LK (international communica-
tion) HYAE B SV . B A 35 W1~ J7 T, — 72 LAFR [ 0 R 96 00 4k B Bkt 2 2 32 AR B Y 1) S A2 3% 5 — 02 L
B Prph 4 o A5 3 2440, 38 B N 32 ARG i Ah 1 B9 AL 48 T S B 8 T global communication 5 international
communication B X, “FME"ZE K Z 8 1F B O & 8 532 i 8, SR B T H bR 8, 36 E 59 < 4h
BRI E D ER SRR, 2 AR HoAh s E 7, Bk, A E R 9595 R T “China's international commu-
nication”, M A A “China's global communication”,

“EFE”,Eugene A. Nida ¥ B1FEE XN : Translation is reproducing source language message in the tar-
get language with the closest natural equivalent language, meaning first and style second. B ¥E 2 K H X —
E AT LB s translation BE AT DLAE B 045 5% X0 45 M 75 90 0 5 5, R AT DL 48 B p o AR L R OE >R .
B, B A9 9838 M translation SEIGYT . HhE YA E BIIR 7 R K XS Hh B AL B9 b SRR B0 L 08 S0, BOE
HoA &R B b E R B BB 9EE M C—E Translation 235 B R .
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HEALEFF B, BFIFE N A R R O 5 SR Y material ", PRI 32 AN 22 T BE AR A0 E RAK (B IR
A 2O Nt R 3R iE A JE A 28 < i (for foreign),

22 bR R E YN E BRI A E 951 E A China's International Communication s “FHEE” B JL 158 5
WREMR R =% 9 C—E Translation, SEBOE SN E #11F " #1% K . C—E Translation for China's Inter-

national Communication,
M & RiE

il 3 M i AE CSSCI 22 AR M T L A0 75 81 98 ST 38 SO o 50 3 1A A 5 B0 7 1 3%, 70 3l 3
SO UE ANEDABIR R A AT IR R S A T E SN E R SR SR B B R . C—E

Translation for China's International Communication,
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Multidimensional Analysis on the Translation of Wai Xuan Fan Yi into English
DENG Feis TAN Xing
(School of Foreign Languages, Sichuan University of Arts and Science, Dazhou 635000, China)

Abstract: Wai Xuan Fan Yi is one branch of translation, but its English translation as a term is incon-
sistent. This paper analyzes the definition and features of Wai Xuan Fan Yi, compares different English
translation of Wai Xuan Fan Yi in CSSCI thesis, Masters thesis and doctoral dissertation, and deliberates-
the English translation of "Wai, "Xuan", "Wai Xuan" and "Fan Yi" respectively.It also combines the Chi-
na's reality of Wen Xuan Fen Yi and puts forward the ideal English translation of it;: C—FE Translation for
China’s International Communication.

Key words: definition;features; China's international communication; C—E Translation; Wai Xuan Fan
Yi
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