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Analysis of Meme Application into Business Writing Exemplified with

Metonymy

BAI Xue-fang, NIU Kun,WU yi-ji

(Fuyang Normal University, Fuyang 236041, Anhui)

Abstract: Compared previously, the teaching of English major in China has in recent years made enormous progress. Rhetoric

section, however, tends to be neglected due to its abstractness and practical difficulty in teaching English for specific purposes,

including business English. Based on meme theory, and taking the application of metonymy as an example in teaching practice, the

paper seeks out ways to better carry out rhetoric teaching for the ultimate improvement of students’ writing ability.

Key words: metonymy; business English writing; Meme application
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