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(EFRIMIE 2R, & BB 236041)

W OE. MILnt—MEeatEk 2 -MET SR, AAMERAHTN, AR5 REEHAFFR TR
BEM., AARE R “BREEA” AR, M (BHAEAY (HRAT) 55 LRAMRA. HFRR
FHL, FHmpd RPN KR BN CARIER” FAXIDICER e THA T £ 5B
B, sHILreRr XA ST, 135, BB R MER S IEEHETRERA, ARFshikd BILER

st RES . BRBAMER L figiAseitsg,
X Ry BHAE; R A
PESHEE: HI5 SMCRAARARRS: A

YEH — RSB REF B, BaMi(metaphor) 2 i H
2. XFHLANEEFR, ENEABHE T ARMASR,
BESZHMNH TR, B CHEESE. TR
MRS, WHERGEEA. B—HBEUTEL$E
R AR E. TEEBEUN FREIEE
R MNBRAER AT R HR AL, RMNEE. FH
BRI REY . B BOE SR B, i
ZMASHARRES, UFEELE (vor A. Richards) “7
FRR7EJRE”  (omnipresent principle) “HRAEL . %
R N Ram ok AR T, S5iEEAHARKER T
REFHER. EHATESSENERLE, “THAE
B RRET RS HEMARERER RN AR
KB AR T M & EEEREPRICRMEENE
WM. BTSRRI E =M ERE N SERFRNNER.
LA 70 FA, RIS RELLRET, SR
2. B, HEREHASS. LHEREY, £EE
MR HBRAMAR M AR, ERSIFHFFENT “B

Ui B E: 2016-12-08
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FE#” (Metaphormania) HIMMEL™ .

1980 4, (RATHLAELZHIRED  (Metaphors We
Live by) "R, EHBHTRIE FEH K (George Lakoff)
Y 24083 (Mark Johnson) &% . HHHH G
FRAZ T 2 TR B m T SO0 =i o

AL KRR Ram B D HESE h STHE,  DART A IBH
NEEAER, LUREETSFERRT. HEahgH
FOAERVE, REAIRCREETIER. B4, Al
AERR. SCRMELFERTNER, HAR
KR, BEEHFRRNMPLS, FENLEHNEE AT
RRMriE TS, DRANEEREERNSFEANA
R,

AEERIENERRIECE M

Rami AR SCEEREM TR R —fEg, i
AN TR, BWMELFEPRERARARNETE
BB AAEMRAGEEES . BSEHEBHESD, FM
WLy R, AT AFHEREXKAR, FERT

BEEWMB: $MFRFREELIEFZRELRA (%5 2016FXXSK03 ); S48 AT AELFF 550 B ( 4% SK2C154724 );

ZWAALAHERRTE (4F: A4K2015A801)

BRI FH (1989- ), &, TEABA, B3, BRFE: FiERF, H4HEE, 0ret (1988- ) &, &M

NEA, B, HAAE: #iE.
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Rarg. AL, B REAMEREA, BB
—AMREBEAN RS B BB RETE
HK: iR(source domain) E #5idi(target domain)™.
WEZ AR SRS KRR NFERE BARR, B
SRESM . BEE, BARRERTR: /Ehgpss
P, FIRGHINS BirBgme—8".

BTHEWXENRER, BEEEERETNER
MR AES, BRAORET . WEREHXRRW,
BRERMMESHUAAFEREGEL. X TRKEHEARSE
LA ERRIRET S, WRARTREICRMSERSER
R, REELERESCAE TREES, 4
WM. 2FEXBEN, ARPHFIEEERAHE,
FESE, TR A ERARREOR. BESREGF
T — bR, BEREEERNERELD T EMMN
M, nTREMEICERSREERTNFERKARSE
WhR. XERRARMBICERSEETERPRER
RSN EHEESVLENE. RI%2EWRERNE. £
BEATBAMEEARNRRBEN WM A . [0
B, MUSBRAEBEEMNS. AHENA. BESERE
FilcERAERYE. oIkt EAlE, FEFENEE
#H. mHRWZARHERALBE. BHEES, 2F
EEERENE, FHEAENEN, BHALSEMES
M= 58%, thin, “lever” FIAF) BRTEF,
BT “economic lever” (ZHFATIF) , MESEHRHT
BREFHEENRTT, NEFEFTEINEE. |
HEEH. HBTRW, HRNSFEEF ETERS
MR ENR, KRR ET AMINLEFES . &5@
fE. EFMEHBERMSERENMEN.

K HHRER

B RN RS ERIEREE" . WEWEfH
FESHT, VLB X AERE X RS BEX. BRHEX
ZIFE—ERAAE R, BT IXMAEMRE, JEEE
FIRETT ARG BRAS B H AR . AR Rz, B
FRRRERIER . ASCHERE (BHHD (Forbes)
CA2BF¥ANY (The Economist) « {MEY (Fortune)
CBHRY (Time) . (HMARFGKE) (World Trade
Magazine) . (BRY (The Guardian) ST HHSH
TR, &%, SRmK. PRBRER, LIEFHBIE
WM T RSB ERESN ZEH, B TR
Sz BERENEN.

X M

B . RPRMERDA. SREFAKBEIN
AREmRAMTERE. B, BEEINERAREL.
EH5 Rz iaAE " 5 Kik(trade war), T2 EHFEEKR
B, BWERZEEEANA K. T EE. HER%E%. w
RIGEBFHEY KRS R R T war, fight, battle,
invasion, skirmish, blitz XFFRiE, WAL ARHESFR
MR . BRI assault, invade, blitz, skirmish X
S5UHEBAXRNRE, BEASRFEAEXKTICH
AT L T SEEE R EES, 10 go at, spoil for, pick on,

wage B ERBMAMERKRE, “BRE” HEp
BEHHMBIBHBT “HE” BRGNS T

“HWH” MBERESE ‘%P7 REBRSHOHME, KX
TR T EEN R EERRIAE.

(1) Meanwhile, the advertising firm NebuAd,
which based its business on using similar ISP
information to target advertising, has come under
angry scrutiny in Congress.

Forbes (September 17, 2008)
BB ) “base” (FEHL)EERAEPFRE, KA
20K o {EIZAAIC LA 5 Ko Y IR B 03 7 T 45 BB B RL B o
B O IR LA RIFEAE S B RRm i B AR8E (target) .
B (scruting) —id, WEH HEEHFZEFTFESMH
XA ARA Eo

(2) In recent years there have been many grand
alliances in the mobile---phone industry. These have
often been formed in order to neutralize a market
leader, but as often as not have failed to achieve
anything.

The Economist (November 8, 2007)
TS E (alliances) &K T XL (neutralize)
EERHHCOE. EIXBHAEE, # (2) PHEET,
W, FHUERIKLRE RS ERZD THHE -1
WiHMLE, BEEELR. THEEBREHENES,
RSN R S IGE B ET REAE, RIS
H,
TKEahg
KREMZIE. EARKER. EFEHT, KL
T RR A, KBRS EE B E P RE LK
-7 Eit T “Capital is water” - “7K” EIBHARES T
SHREM R T BRMfREK. T& “K#” (current)
BT “#M” (currency) , ¥&MEE “current flow” ,
“HshE e B liquid asset”; T & T “buoyant, bubble,
flow, flood, freeze, dry up, deposit” AR & FE TR
PER Iz .
World Trade Magazine (January 1, 2002)

(3 ) Washington uses taxpayer money to
guarantee American farmers a price—currently about
72¢ per Ib. —whether it rains or bakes and no matter
what happens on the world market.

Time (November 20, 2005)

(4) In the East, the Silk Road billowed out
from China’s Kansu province at Sian, flowed near
Inner Mongolia between the Nan Shan Mountains and
Gobi Desert.

EBY K7 RRIE, KB EMERT 2. ) (3).

(4) 451 T F /i (rain). #iR(billow). Hik(flow)
EANEKBHEERXRNRE; BF 3) PRET
MZEMERBIE . kB (bake), HSLIX 2K
—MRE—EEREHERERETREBUFAXE
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REZTHEOR. B (4 PRBIR(Obilow)tRERE
THE LA BORAE, ETRH ow) i —F R
TABME G LR ATBR G, BT RIEFEN R
o

SIS

EWE—-MITRHER, BERS. R3). B
B SRR, FASBASERIAESNOER".
ETHBREEFRIENAGEARBRR, FRFAN
Sh £ PR B W F 7 55 S TEE RS 1N I3 A R AT AR T X I R e
o HEARR, BE LA 60 EAREW L -FEE (James
Tobin) FiR HARLME S . “Don’t put all your eggs into the
same basket” (AREIHFHKSEHRRAER—MEER)
B d 3R M ST $ERR T B E S
B S RRE, EERET “HBR RS 48
HARZ M RER . ETHETHEHIT, LHREAR
G BT E B R MR R IE T 25 S EER
R, X—RRESHENREALRS.

(5) But in wake of Enron, Worldcom and a
slew of other scandals, America no longer trusts
corporate leaders to tell the truth without being
warned by the sound of prison doors slamming.

The Economist (August 17, 2002)

(6> Not only are they not getting government
assistance to the same tune that paid working mothers
are; they are foregoing a family second income to that
their children can come first.

News Weekly (May 29, 2008)

(7) Companies need to put more effort to
getting their message out. Most people are cynical
about information in advertisements. They put much
more trust in what current and former employees
say.

The Economist (October 5, 2006)

— AR R AV Ry,  SRIE R A 5 T LUE
FLA SRS R ) B 3R] SEE BRI 6 H . an (5D R 9 slew ”
BEARARRZE, REKR—FEIEK “alotof” #
AR “a slew of” MFEEZARLBEMKERZ “FxK
LR (Enron) WHERETAE, HE—#&K HEA
Wi SEEERRMIEEY SR E AR ME, o (6

FH) “tune” AFE N, HiL “to the same tune” E#E

BAMA)T, REZEN “HREERANT, they BAF
FBR BB BEFERSER L .
BRFITUREABEZBERALCHENER, HEE
WIEREFHIAT KEQH, MIET-RIIHE
1%, B EED. SEFIPRES, EURMAERE, B EOCEK,
MR T —/MEGEFREER . o (7)) FHEAN
AT AT LA IRAATE . PRBHEREAE 4, WA
(put) £H T B F(getting out); BFE (current)  H
£ (former) JERHXTELNIE T, MIE=/H)
&, WABRMENEESR. RMENFTED (D
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=R

EHE—RINE, REEWEWMAR U LT TH
. KR IR EELZE. RAE. WEE)FH
“they” 5 “paid working mother” AR “government
assistance” 5 “a family second income” ; HA[RAETE
Fiaz I8, WwHI3)FH “rain” 5 “bake” . AiR[EA
Pz, ERRREZ A, &N R e
=L

& AR

ZWRN, GFEHNY, KFEHY". EAER
FHAESASLHHEE. Rk, &, TEZHTHERE.
AR R b BRI A R R i A R 7 7 5
EREPFEANESY. “munaway, bolt, get away,
unleased, get out of hand, fly out, rein in, curb, eatup”,
1 4 R A SR 5k 3 97 30 ¥ A 30 3RV LA RS ey 39 05 =X
EHTFESERD, LRENERGERREET M
IEAETERT M.

(8) While all this has been accepted in America
as necessary medicine for the country’s corporate ills,
it has caused anger and dismay abroad though
international companies are usually likely to accept
the new rules with good grace.

The Economist (August 17, 2002)

AR AIGHEERRAR. SRR

ik, MUARHIIAZ(ls), MR FE R Zj(medicine). I

(8) RN HIHANMEMA ARG, BELWAEGE
BRI R Ze . AHENE.

(9) With opportunities at home running dry, the
hunt for talent has gone global.

The Economist (March, 2006)
Bl (9) 1R¥E, EAMEHEGE IR RER.
A& TH, AR TH, IAEARHS LT
fh(run dry). ARTLUMTE, ZIPATLMTE, EXALH
FHREETLUTE (go) & I7) [H Br (go global). BL7ET
FiEATEZE, e AAEEERE T RFHRE.
TS LA BT, AR IRE S ERE R LA LR E
LR IR e, K EAR. MR, R8RS,
Fl—aF. AFTTRSE ARRINECREEER. X
MEEE_ LMAANMFHEARRERAE. FTHEHAX
BEMBIF (100 (1D fEEHTT5H7.

(10) Feted as some of the most original and

haunting of recent times, the Dove advertising
boldly went where no brand had dared to go.

The Guardian (December 10, 2007)

(11)Those figures are still constructed from the

synthetic cohort, but they are arguably less

squirrelly because they aren’t looking so far into the

future.
Fortune (June 23, 2008)
Bl (10D =RHT LA BRrayER AT ASLVE A d A BB rg



FI2REY, {H3ITHE(hunt). BT (dare) B4R R SRR )
HRL, TR R (feted) 5 #9 BUSR &+ R M PR MRITC XL B
BT —FhxfEL, BT —FEs), XEFHEEM. 2T
(11) FH) “cohort” FRE “FRAN” ZE, X
ERFBa;  “squirrelly” (&, BED , ZRAEGFH
WUk “look” WHEZNE A ABEAERNZY),
R EIER “they” , £ figures (FF) , HRIXNX
REMAEVERRE .

PR ARSI T EY, FEARXEEHALE, &
SESEIR T — M AUR R 7 A — PR B4R G . X R
CEREMARFZFEEERPERZEHNER. BEF M.
HR HEAHEURT —FeE, MENEFREER
A PR B B B AR TS .

s

R e 75 2 15 g 4518 L R 1) 4500 1) 3L 78 Sl 1 4 45
WM& E B, RAFBNEEI . 430 L) 40
BIAT T IR e B S IR E R R T I RA e, F B
FAMTEAEHMIEERSERVEE, EFMRNGE
B. HE, AXFEFH _EBEEIRECHERS
%, WEMBAIAE SR & o0, ERECRMINES S
BB, BANBREBASIT LT ENRERE, BRI
&R, REIIMERNE 545855k
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Metaphorical Society: An

Instant Analysis on Lexical Metaphor in Business English Corpus

NIU Kun', LIU Wan-gi*

(Fuyang Normal University, Fuyang, 236041, Anhui )

Abstract: Both as a rhetorical device and a language means, lexical metaphor is used simultaneously widely and skillfully,

which allows for its popular availability in business English corpus. With the metaphor theory by George Lakoff functioning as the

theoretical foundation, this article dwells on instance analysis from steam-lined periodicals and journals in English native-speaking

world, like Forbes, The Economist, Fortune, Time, World Trade Magazine, and The Guardian. Metaphors of war, water, dance and

life are illustrated in details on how they are implanted with Business English articles, and how they are better friendly to readers

for them to acquire a more specific and concrete understanding of economic activities and concepts with correlated analysis,

summary and conclusion.

Key words: Metaphor; English Corpus; Discourse; Cognition
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